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Prepared by Fields Public Relations

In this report:

Personal Life Media was launched on March 19, 2007. We had been speaking to members of the media and bloggers in the areas of podcasting, advertising and all vertical markets that PLM hosts cover for about two weeks. Below is a list of coverage that resulted from these initial efforts, and following that list are the articles in full, when available. In addition to the coverage outlined below, the press release was distributed to many online outlets by PR Web, and was also picked up or linked to by many ad and marketing related sites. These sites are included in the below list (those in not-bold type), but the press releases do not appear in the articles appendix with the unique articles.

Articles List:

Adotas – March 20, 2007 – Ex-ad:tech Chair Launches “Personal” Podcasting Network

Adrants – March 19, 2007 – Personal Life Media Launches

Biz Report – March 20, 2007 – New Podcast/Blog ad network geared to boomers
Business Week Online – March 20, 2007 – Abstract and link to Podcast “with Internet Pioneer Susan Bratton”

ClickZ – March 17, 2007 – Susan Bratton Launches Podcasting and Blog Network

Digital Podcast News – March 19, 2007 – Personal Life Media - Podcasts for the culturally creative audience

eMediaWire – Press Release - http://www.emediawire.com/releases/2007/3/emw512581.htm
GigaOm – March 19, 2007 – “Juicy” Podcast for Boomers Debut

iMedia Connection – March 19, 2007 – Adult Lifestyle Podcasts Debut Today

Internet Marketing NewsWatch – March 20, 2007 – Personal Life Media Launches Podcast and Blog Network

The Madison Avenue Journal – April 1, 2007 – It Couldn’t Be More Personal

Marketing Shift – March 19, 2007 – Ad Network Targets Podcasters

Marketing Vox – March 20, 2007 – Bratton Launches Blog, Podcast Network for 'Cultural Creatives'
Media Post Online Media Daily – March 19, 2007 – Podcast/Blog Ad Network Focuses On Boomers
Only Punjab – Press Release - http://onlypunjab.com/fullstory2k7-insight-Spirituality+Personal+Growth-status-24-newsID-18683.html

Plenty Magazine – March 20, 2007 – The Psychology of Green Thinking

Podcast Brothers – March 30, 2007 – Mention in news feed roundup

Podcast Fresh – March 20, 2007 – Personal Life Media Unveiled Cultural Creative Media Network

PR Web – Press Release -http://www.prweb.com/releases/2007/03/prweb512581.htm

Release Me – Press Release - http://mbreleases.wordpress.com/2007/03/19/personal-life-media-launches/ 

Yahoo News – Press Release - http://news.yahoo.com/s/prweb/20070319/bs_prweb/prweb512581_1
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Ex-ad:tech Chair Launches “Personal” Podcasting Network

March 20th 2007 
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Susan Bratton, former executive chair of ad:tech, and her husband Tim Bratton, have launched their very own podcasting network to produce fifteen weekly and daily shows about healthy and responsible living.

Personal Life Media is aimed at the oft-overlooked older generation. “People on the leading edge of culture, especially those in the 35-65 year old demographic are clearly underserved in podcast content today and millions of consumers are ripe for a deeply personal, authentic experience that podcasting and blogging easily deliver,” said Susan Bratton in a statement.

Bratton hopes the network will be able to reach those who are a little more sophisticated than their Xbox-playing MySpace-using children. “We are using podcasting technology to enable experts, authors, PhDs and innovators from anywhere in the world to bring their voices and inspiration directly to the issues of adults.” 

Debut shows include programs on relationships, everyday ecology, sex, and business. The company plans to expand its content to include shows on parenting, mid-life issues, and nutrition. It is currently negotiating ad placement deals for its podcasts and blogs. One advertiser will be iFrogz, a company that produced iPod accessories. 
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Personal Life Media Launches, Offers Topical Audio Shows
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Described as a site for "cultural creatives" who "share common attitudes and value life-long learning, self-actualization, authenticity, idealism, activism, a global perspective, ecology, the importance of women, altruism and spirituality," the just-launched Personal Life Media promises to give people a place to find content about relationships, dating, marriage, intimacy, life purpose, wealth creation, healthy aging and longevity among others.

Created by well-connected ad:tech Chair Emeritus Susan Bratton and Rhapsody creator Tim Bratton, the site will offer fifteen weekly audio shows which can be heard online, subscribed to via RSS or accessed through iTunes. The focus will cover personal as well as business issues. Citing the fact most podcast content today is "either tech-oriented, comedy, sports or other content focused on 18-34 year olds, re-purposed mainstream media content or poorly produced amateur junk," Personal Life Media CEO Bratton says she hopes to fill a void with personal-focused information on green living, money, motivation and a healthy collection of information to improve one's sex life.

Also a part of the site are topical blogs written by the show hosts as well as other contributors. Personal Life media will support itself with ad revenue and offer a revenue share model to its hosts and bloggers which it plans to expand by soliciting topical ideas from anyone who has a great one.

Written by Steve Hall    
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BizReport : Social Marketing : March 19, 2007
New Podcast/Blog ad network geared to boomers

What do you get when you cross edgy content, blogs and podcasts from an expert panel and national advertisers? A new social network aimed at helping the boomer generation get more out of life.

by Kristina Knight
"Many of us suffer from a vague feeling of “is this all there is”? We have our house, we have our spouse, we manage our kids, our parents, and our career... but what about continued personal fulfillment? There's so much to explore to have a rewarding personal life as an adult," said Susan Bratton, CEO of Personal Life Media (via the company website).


Personal Life Media officially launches today. It offers ten podcasts and blogs written by the podcast hosts. The current advertising model is similar to the way National Public Radio (NPR) sponsors their radio shows - the advertiser is mentioned at the beginning of each podcast in a short ". . .brought to you by. . ." segment. 

"We are also trying to develop some new ad models around podcasting and experiment with integrating ads into podcasts that aren't 10- or 30-second spots," said Bratton (via MediaPost).

The boomer demographic is the second largest demo in America. The group is more likely to shop and research buys online than any other demographic.

Currently there are 10 podcasts available, but Bratton hopes to expand up to 100 or more casts. 

Tags: baby boomers, blog advertising, podcast advertising
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This Week's Podcast with Internet Ad Pioneer Susan Bratton


Available online March 20, 2007



Heather Green

The guest on this week's Cutting Edge podcast is Susan Bratton, the co-founder of Personal Life Media. This is a new network of 15 blogs and podcasts that Bratton, a serial entrepreneur and pioneer in the Internet advertising space, launched on Monday. 

The network bills itself as "juicy lifestyle content for people at the leading edge of culture," and it deals with a wide range of people's everyday issues, including relationships, life coaching, ecology, new music, and ethical sales and business practices. 

The podcasts are paired with blogs and Bratton is working with experts who run the different blogs and podcasts. She plans to keep expanding to the network by adding hundreds of podcasts and blogs. 

Bratton is also working on launching a podcasting advertising association, an independent industry association that will work on standardizing metrics and advertising formats. 



Susan Bratton Launches Podcasting and Blog Network 
› › › ClickZ News 
By Matthew G. Nelson | March 19, 2007 
After a long history of working with Internet start-ups and the movers and shakers of online advertising, Susan Bratton has decided to focus her attention on more relaxing quality of life issues. Sort of. 

Bratton this week launched Personal Life Media, a podcasting and blogging network. The company, with Brattton as CEO and husband and business partner Tim Bratton as COO, is producing fifteen weekly and daily audio shows, podcasts and blogs. The content is available through the firm's Web site and through iTunes. 

The new network provides socially conscious lifestyle content on issues like relationships, dating, marriage, intimacy, life purpose, wealth creation, healthy aging and longevity. Topics further afield include cosmetic surgery and Kama Sutra. The network is meant to appeal to the "cultural creatives" market segment, according to Bratton, generally made up of Baby Boomers who want to get more out of their lives and work environments.

"We're putting out content that's not about crap you can buy, but about how you can enrich your life," said Bratton. "It's content for the boomers' personal life."

As the executive chair of the ad:tech conference, a founding member of the Internet Advertising Bureau, and advisory board member for companies like Jingle Networks, Maven Networks, mbuzzy, and others, Bratton believes she has a good idea about how to market to a target demographic. And although she admits that "Podcasting is still nascent in its ad units and its structure," she said, "Marketers love to be integrated, especially around something that is a passion area. And your personal life is your passion area."

Already Personal Life Media has signed on iPod accessories provider iFrogz as a customer, and is in talks with other potential advertisers for placements in its podcasts and blogs.

Some of the podcast shows include "Living Dialogues: Thought-Leaders in Transforming Ourselves and Our Global Community" with Duncan Campbell of LivingDialogues.com, and "Beauty Now: The Intersection of Cosmetic Surgery, Longevity & Bio-Medical Innovation" with bio-tech angel investor Teri Struck.
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Personal Life Media - Podcasts for the culturally creative audience

[image: image29.jpg]


Personal Life Media is a new podcasting network focused on providing content to the cultural creative audience. The shows are a mix of genres that are targeting the 35+ audience.


Susan Bratton and her husband Tim are launching the self funded network of 15 shows. The shows are cover a range of interesting topics with titles such as Beauty Now, Living Green, Evolutionary Sales, and Sex, Love and Intimacy. 
On the sexy, edgy side there is a show called A Taste of Sex about a group of people who live together and use sensuality as a tool for self-discovery. 

Personal Life Media operates as the producer, web site and technical infrastructure, and advertsing aggregator for the network. The hosts for the shows were recruited by Susan and will receive a portion of the revenue for their work on the show.

Susan, a podcaster herself with a show titled DishyMix, tells me that she felt that there was a need for content that appealed to grown-ups on topics beyond tech, comedy and sports. [image: image30.jpg]©' Personall.lfeMedla
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“People on the leading edge of culture, especially those in the 35-65 year old demographic are clearly underserved in podcast content today and millions of consumers are ripe for a deeply personal, authentic experience that podcasting and blogging easily deliver,” said Susan. “we are using podcasting technology to enable experts, authors, PhDs and innovators from anywhere in the world to bring their voices and inspiration directly to the issues of adults.” She focused on topics that she found personally interesting and came up with a range of topics that she thought would be appealing to the her target audience. 

The network includes podcasts that discuss relationships, dating, marriage, intimacy, life purpose, wealth creation, healthy aging and longevity. 
Additional areas of interest including life coaching, ecology, sustainable living, new music, beauty innovation and cosmetic surgery, passion at work and play, ethical sales and business practices, spirituality, personal and global transformation. Tantra, Kama Sutra and expanded lovemaking are also featured in the debut programming. 

Advertisers can promote specific shows, run the network or choose to be included in a group of like themed shows. Both audio and website advertising is available.

(Note: this article would not copy with images. To view with images, please go to http://www.digitalpodcast.com/podcastnews/2007/03/19/personal-life-media-podcasts-for-the-culturally-creative-audience/)
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‘Juicy’ podcasts for Boomers debut

Written by Liz Gannes 
Sunday, March 18, 2007 at 9:45 PM PT | No comments 

LAUNCHED MONDAY: Another podcast company is going live, with its first point of differentiation being it doesn’t start with “pod.” That’s not to say the name is memorable, though; it’s Personal Life Media. The tagline? Juicy lifestyle content for you, the web-enabled Boomer.
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Whoo-hoo. Founded in 2006 and based in Los Altos, California, it’s not clear how much the company has wheedled from venture capitalists. Unlike some of the early podcast content creators, the company is staying away from the tech-culture and is focusing on more mainstream categories. Shows will include “Living Dialogues,” “Beauty Now,” “Living Green,” “Money, Mission & Meaning,” and “Sex, Love and Intimacy.”

Share/E-mail | Sphere | Print | Topic: The Daily | Tags: Personal Life Media, podcast
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NEWS

March 19, 2007

Adult Lifestyle Podcasts Debut Today

By Dawn Anfuso

PRINT EMAIL DEL.ICIO.US DIGG IT 

« Latest News 

Personal Life Media Inc. launched today with content that will include 15 weekly and daily audio shows, podcasts and blogs aimed at 35- to 65-year-old "cultural creatives."

The new network provides socially conscious lifestyle content on such issues as relationships, life purpose, wealth creation, healthy aging and spirituality. 

"People on the leading edge of culture, especially those in the 35- to 65-year-old demographic, are clearly underserved in podcast content today and millions of consumers are ripe for a deeply personal, authentic experience that podcasting and blogging easily deliver," said Susan Bratton, co-founder and CEO of Personal Life Media. "We are using podcasting technology to enable experts, authors, PhDs and innovators from anywhere in the world to bring their voices and inspiration directly to the issues of adults." 

The media service is available on the website, through leading podcast directories, in iTunes and on iPods and MP3 players. Additional companion content is also available on the blog network.

Geoff Ramsey, co-founder and CEO of eMarketer, Inc., estimates that spending on podcasting advertising will quintuple over the next five years, from an $80 million market in 2006 to $400 million in 2011.

To learn more about podcast advertising, read "Put Podcasting on the Marketing Menu." 
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Personal Life Media Launches Podcast and Blog Network - March 20, 2007


Summary
Personal Life Media, Inc. has launched a new ad supported podcast and blog network to provide content on a variety of topics for cultural creatives.

Details
The new network provides content on relationships, dating, marriage, intimacy, life purpose, wealth creation, healthy aging and longevity, according to Personal Life Media.

Podcast advertising spending will reach from $80 million in 2006 to $400 million in 2011, according to eMarketer.

The new media network features fifteen weekly and daily audio shows, podcasts and blogs on the above mentioned topic.

Post Related Link
Personal Life Media Press Release
About 
Personal Life Media is a multimedia lifestyle brand providing entertaining and authentic personal content to socially conscious adults. Our expert hosts deliver daily and weekly talk shows, reality-audio programming, interviews, advanced techniques and guided exercises in blogs, web audio and podcasting formats. Founded in 2006 by Susan Bratton, CEO and Tim Bratton, COO, former advertising and consumer web services executives, Personal Life Media is the first podcast and blog ad network targeted to the cultural creative adult audience.

[image: image11.png]‘Che Hladison Auenoe Journal




It Couldn't Be More Personal




From Red, White and Blue to Bleu, Blanc & Rouge.




Outside of the US, many western nations are less uptight about keeping up appearances and protocol than in America. It's transcended into their everyday lives, their art and approach to life itself.

The United States-ploitation of global culture
Films seem to reinforce that perception, such as Krzysztof Kieslowski's three-film trilogy, "Blue," "White" & "Red".




There's no music overlay or laughtrack in them to guide viewers through the "emotional du-minute" sound bytes that movie studios hope to garnish into T-shirts and school boxes. "Foreign" films", as they are identified in the aisles and shelves in music stores are indeed that, foreign to many of us. 

They're different. They invite and/or make you figure out the plot and meaning of the story for yourself. 

From "cafe society" to Starbucks.
We like that. They're personal. To some degree, the net has helped reduce the gap between form over substance as it relates to our global village. But there's not been a specific guide for enabling adults to better understand themselves and their surroundings.

In our opinion, the recent launch of The Personal Life Media Network comes very close to that. We see it as a much needed space that most any adult can relate to. We expect it will help those who would like their experience of people and the world around them feel closer to home.




Using the net, our friend Susan Bratton created it so we feel less on foreign ground. As Founder and CEO of The Personal Life Media Network here she relates the genesis of this impressive undertaking:

"After 13 years of marriage, my husband and I had lost our spark. It's easy to do... we were driven, balancing parenthood, dual careers, travel, friends, family and home and we took stock and realized that our relationship with each other had suffered. We began attending couples workshops, and they had a transforming effect on our relationship".
From Sushi to California roll.
"By stretching out of our daily lives and comfort zones a little, we re-discovered what it was that made our bond so strong in the beginning, and enriched the relationship beyond the level either of us could have expected".



As second and third generation Americans, many boomers, Xer's and Millenniums have turned eastward or westward, northward or southward, back to the lands and the shores their families once emigrated from for answers.

Did DreamWorks' dream work?
For most of the 20th century, the general focus on American society was to be American. So many of our families chose to discard the ways and language of the Old country and adapt and integrate into the American culture. For a while it worked.




By working together, many families who came from relatively poor existences far away now had a chicken in every pot, a car in every garage, a house of their own, a dishwasher, a color TV, a microwave and then, ultimately, one of the supreme measures of success, a college graduate in the family. 

From a mountain spring to Poland Spring.
These are all conveniences that make life easier on a daily and life-long basis. Yet they were not earned without giving something up. Many people turned their back on the past by reaching for the vanilla-izationed American dream. Were there things we left behind that material success couldn't replace? If there were, the price/value scale of that cost is something we all must estimate inside.




"I wanted to share this remarkable resource with others, so I planned a podcast to interview authors, workshop producers and experts in the personal growth space to expose more people to the huge array of great ideas, techniques and new learning in the world of sex, love, relationships, intimacy, personal growth, spirituality and transformation. There's so much out there that I've experienced and want to share with you. And I thought podcasting was the perfect medium for such personal content".
From asian cuisine to "Chinese Food"



"My background in publishing, consumer web services and Internet technology seemed the perfect combination. I knew just the right partners, hosts and guests for a great show line up. I decided to create a media network that addressed the needs of adults who seek continual growth. Many of us suffer from a vague feeling of "is this all there is"? We have our house, we have our spouse, we manage our kids, our parents, and our career... but what about continued personal fulfillment? There's so much to explore to have a rewarding personal life as an adult".
From fish & chips to McFilet



"My husband loved the idea of Personal Life Media and in my best coup ever, agreed to join the company! Tim is a successful serial entrepreneur, great with technology and finance and amazingly talented on both sides of his brain. He is responsible for the technology, finance, contracts and the growth of our website offering. So that's how we started this media network. We want to expose you to music, ideas and stories that will broaden your purview on love, sex, green living, cool trends, new beauty concepts, great music, anti-aging, global consciousness, personal transformation and more as we discover not just what we love and want to share but more of what you want".
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Monday, March 19, 2007
Ad Network Targets Podcasters
A new ad network is focusing on the new age crowd with shows focusing on sex and healthy living. While the content may not appeal to everyone, Personal Life Media's ad strategy may be. 

Instead of inserting ads within the 30-minute shows, the publisher is opting for sponsorships that introduce the brand before the show. This will likely lower the ad dollars per podcast, but could be more attractive to listeners who won't lose the flow or be tempted to quit in the middle if they hear an ad. I mean you wouldn't want programus interruptus when you are listening to a show about orgasm, right? 

Niche publishers in streaming media (audio or video) need to settle on a consistent advertising formula to make selling easier. Sponsorships and product placement are the least disruptive, so maybe it's better to go for less dollars and hope that the audience will grow enough to become profitable. If people get hooked, then more ads can be introduced.
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Bratton Launches Blog, Podcast Network for 'Cultural Creatives'
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Susan Bratton - executive chair of the ad:tech conference, a founding member of the IAB, and advisory board member for companies like Jingle Networks, Maven Networks and mbuzzy - this week launched Personal Life Media, a podcasting and blogging network, reports ClickZ. 

The network is meant to appeal to the "cultural creatives" market segment, according to Bratton; that segment is generally made up of Baby Boomers who want to get more out of their lives and work.

The new network provides socially conscious lifestyle content on issues such as relationships, dating, marriage, intimacy, life purpose, wealth creation, healthy aging and longevity - even cosmetic surgery and Kama Sutra.

The company, with Bratton as CEO and husband and business partner Tim Bratton as COO, is producing 15 weekly and daily audio shows, podcasts and blogs. The content is available via the firm's website and iTunes. 
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Podcast/Blog Ad Network Focuses On Boomers

	by Tobi Elkin, Monday, Mar 19, 2007 6:00 AM ET

	PERSONAL LIFE MEDIA, A BLOG ad and podcasting network for socially conscious boomers, launches today with 15 custom-created shows on topics ranging from life coaching to green living to sex. 

Founded by serial entrepreneur Susan Bratton, Personal Life Media (www.personallifemedia.com) aims to please so-called "cultural creatives" with edgy content in the form of 30-minute weekly podcasts hosted by hand-picked experts. At launch, the privately funded PLM also offers 10 blogs written by the hosts of the podcasts. The podcasts are free and ad-supported. 

PLM seeks national advertisers, and will experiment with cross-promotion on the Web and by using such offline media as radio. "We are also trying to develop some new ad models around podcasting and experiment with integrating ads into podcasts that aren't 10- or 30-second spots," said Bratton, who sits on the boards of several startups and is chair emeritus of the Ad:tech trade show. 

At the moment, PLM uses an NPR-style sponsorship model where the advertiser is incorporated at the beginning of the podcast, as in "Living Green was brought to you by." The company is also working on ways to integrate product giveaways into the podcasts. 

As the company expands its content management system, it expects to offer as many as 100 different shows. 

"I decided I wanted to create a whole network of shows because there is a void in personal content in podcasting," Bratton said. 

At launch, online agency MEA Digital, wireless provider Tempest Telecom Solutions, and a sugar-free energy drink are sponsoring the "Living Green" podcast. 

Tobi Elkin is Editor-at-Large, MediaPost. Email her at telkin@mediapost.com
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The Psychology of Green Thinking:  Radio talk show host Meredith Medland is an eco-thera-jouralist 

By Justin Nobel
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“Living Green: Effortless Ecology for Everyday People” is one of 15 weekly podcast shows featured on Personal Life Media, a new lifestyle website. “Living Green” isn’t your typical eco-news outlet—the show’s host, Meredith Medland, interviews champions of green living and sustainability using techniques she learned as a yoga instructor to reveal “the psychology behind their ecology.” Plenty talked with Medland and Personal Life Media founder Susan Bratton about talk show techniques and the importance of vision (in life and environmentalism).

 What keeps listeners hooked on “Living Green”? 
SUSAN:  I think it’s the personal conversation that hooks people. It’s understanding the larger issues and the intimacy and connection of people and bringing out what’s inside them, what motivates them. That’s what people will find fascinating. That’s why people like soap operas and that’s why people like love stories.  

MEREDITH:  The honesty and depth of the questions that I ask are analogous to the questions a therapist would ask in a one-on-one meeting with someone. They allow people to tap into their own memories and remember what it was that drove them to action [concerning the environment]. During the last portion of the interview I ask my guests how they could dream even bigger. I ask them to create three outcomes for themselves, things that in three months they could actually do that would create a measurable difference in their own lives.

Some of what you’re doing sounds more like therapy than journalism.  What would you actually call yourselves, therapists or journalists?
SUSAN:   [laughing] How about a thera-journalist? I think that would be most accurate.  

Who do you think your listeners are? Are they already environmentally conscious?
SUSAN:   It’s wider than just the eco crowd. We’re targeting people that have a house and are either working on having kids or already have them and want to know what else life can offer.  

Who are some of “Living Green’s” featured guests? 
MEREDITH:   In one show, Richard Louv, who wrote the book Last Child in the Woods: Saving Our Children From Nature-Deficit Disorder, talks about how nature impacted Ansel Adams and Teddy Roosevelt and how their experiences with nature as children affected them. Richard was talking about how much he has been traveling since writing the book. He said that he hasn’t had enough time to get out in nature himself. During the show we talk about how he could change this and actually come up with a plan for him to spend more time with his wife “bishing,” which he describes as birding and fishing at the same time.  

Last year’s election results were encouraging for many people in the green movement, and there is a lot of hope that green issues will get big play in next year’s elections.  Where do you see the country heading, and how do you think Personal Life Media and “Living Green” can help us get there?
SUSAN:   My fantasy is that the more mainstream media adopt the style of interviewing that Meredith is pioneering because I think it will change the world faster. We should be talking about motivation and not stuff. We should be helping consumers make better sustainable lifestyle decisions and help them to be more active. Activism is a big, big word around here.  

“Living Green” episodes can be found on the show's website and are also available as podcasts on iTunes.
Podcast Fresh
Personal Life Media Unveiled Cultural Creative Media Network

March 20th, 2007 · No Comments
Personal Life Media has introduced a cultural creative media network that feature professional quality podcasts and blogs. They launched a total of 15 podcasts and blogs last Monday, March 19, 2007. Personal Life Media take pride with the new network as the shows and blogs they featured here are all for socially conscious people.

The shows that will grace you here are about real people and lifestyle. The podcasts shows feature topics such as marriage, sex, intimacy, personality, healthy living and wealthy or money creation. And as I browse the Personal Life Media, I can easily say that the site is a good for all of us as it provide shows that will greatly benefit our well being and help us improve as a person.

Some of the shows that seems to very interesting are Living Dialogues which is about health and living; On the Minds of Men featuring the uncensored sex advice of Dr. Lori; Just for Women which is about relationship and dating; and Expanded Lovemaking that features topic about human sensuality, sex and orgasms.
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